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1. PREAMBLE 

 

1.1. FONDAZIONE SCUOLA DEI BENI E DELLE ATTIVITÀ CULTURALI (Italia) 

The Fondazione Scuola dei beni e delle attività culturali (hereinafter “the 

FONDAZIONE”) is an independent body for training, research and advanced 

studies in the field of cultural heritage. The Minister of Culture and the Minister 

of Economy and Finance approved the Fondazione's statutes by decree on 11 

December 2015. 

According to its statutes, the FONDAZIONE has a legal personality/private law 

character in the form of a participatory foundation, in accordance with the 

procedures laid down in Presidential Decree No. 361 of 10 February 2000. It is 

an international institute for training, research and higher studies in the fields of 

cultural heritage and is endowed with educational, scientific, organizational, 

management, patrimonial, financial, administrative and accounting autonomy. 

The Fondazione has the Ministry of Culture as a founding member. 

The Fondazione adopts a multidisciplinary training model that achieves full 

integration between research, teaching and practical experience in the fields of 

protection, management, valorisation and promotion of cultural heritage and 

activities; its innovative model of training and research excellence is inspired by 

the unique character of Italy's cultural heritage. 

The Fondazione operates internationally with the aim of developing and 

enhancing human resources, research, knowledge and innovation in the field of 

cultural heritage. 

 

1.2 INSTITUT NATIONAL DU PATRIMOINE (France) 

The Institut national du patrimoine (INP, French national institute for cultural 

heritage) is a publicly administered entity supervised by the ministry in charge of 

culture in France. Its statutes are governed by the decree of May 16, 1990. Its 

missions are: first, to organise the competitive examinations for the recruitment 

of heritage curators and to organise their training as student-civil servants; 

second, to ensure the selection through competitive examinations and the initial 

training at master’s level of heritage conservator-restorers qualified to work on 

public collections. The third mission is to offer a wide range of continuing 

training courses to all heritage professionals, both French and international. The 

INP also participates in international cooperation projects, and contributes to 

research in heritage conservation and restoration through its scientific and 

cultural programs and its publications. 
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1.3 FONDAZIONE SANTAGATA (Italia) 

Established in 2018, Fondazione Santagata incorporates the competences of the 

Centro Studi Silvia Santagata-Ebla, founded in 2008 by Walter Santagata, 

professor in Cultural Economics at Università di Torino. Fondazione Santagata 

is a research and training institute operating in Turin, Italy, made of experts, 

academics, researchers working in the field of Economics of Culture. It operates 

in promoting and developing research and training/capacity building activities at 

the national and international scale on local economic development based on 

cultural heritage and creative industries, with a focus on sustainability. 

The fields of work of the Foundation, active in research, evaluation and 

knowledge transfer projects, cover four main thematic areas: 

a) Heritage. Developing and promoting heritage management models capable 

of generating opportunities for social and economic development (Heritage 

preservation and protection, Museums and cultural institutions, UNESCO 

programmes and Sustainable Development Goals);  

b) Creativity. Deepening the study of the economics of culture and creativity 

in order to provide concrete support for organisations in the sector 

innovation (Cultural jobs and professions, Contemporary cultural 

production and digital innovation, Art and cultural productions, Digital 

innovation); 

c) Tourism. Promoting research and training projects on the themes of 

tourism related to tangible and intangible cultural heritage, creative 

industries and productive districts (Eco-tourism, Creative tourism, Visitors 

Management, Evaluation of cultural policies and economic impact); 

d) Sustainability. Activate research, training and local development projects 

that consider the environment and territorial resources at the basis of 

effective management of production chains and functional networks 

between economic sectors (Ecologic transition, Rural Economy, 

Sustainable communities).  

Part of the Fondazione’s mission is to strengthen collaborative networks between 

cultural and other operators and support the internationalisation of knowledge and 

cultural operators in order to enhance their capacity for social and economic 

impact. 

Over the years, Fondazione Santagata has organised numerous high-level 

research projects, conferences, training projects in Italy and abroad, in 

collaboration with leading national and international organisations such as 

UNESCO, ITC-ILO (UN) and the most important Italian banking foundations. 

Fondazione Santagata operates with the support of an international scientific 

committee and in collaboration with local and national public institutions and 

private agencies.  
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Furthermore, it is associate partner of UNESCO Chair on “Economics of Culture 

and Heritage: strategies for protection and development” of the Università di 

Torino.  

 

 

1.4 BAŞKENT UNIVERSITY CREATIVE CULTURAL INDUSTRIES 

RESEARCH CENTER- YAKEM (Türkiye) 

Başkent University Creative Cultural Industries Research Center, also known as 

YAKEM, was established in 2016 with a clear mission and objectives. YAKEM's 

primary goal is to foster and support the growth of creative industries, with a 

particular emphasis on formal programs spanning various disciplines that 

emphasize the concepts of creativity, innovation, and entrepreneurship. This 

academic research institution is dedicated to the comprehensive exploration and 

promotion of various aspects within the cultural and creative industries, which 

encompass diverse sectors such as art, music, film, fashion, design, literature, and 

more. 

One of YAKEM's central missions is to conduct interdisciplinary research that 

contributes to the deepening and diversification of academic knowledge in the 

field of creative and cultural industries. Through its research initiatives, YAKEM 

aims to generate new insights and contribute to the academic literature, advancing 

the understanding of these industries and their impact on society. 

YAKEM places a strong emphasis on fostering collaboration among various 

stakeholders. This includes academic and administrative staff, students, and 

relevant external partners associated with Başkent University. By promoting 

cooperation and partnerships, YAKEM seeks to create a dynamic and supportive 

ecosystem that can further the development of creative and cultural industries in 

Türkiye and beyond. 

YAKEM organizes a variety of learning events that cater to both internal and 

external stakeholders. These events serve as platforms for knowledge 

dissemination, networking, and skill development. Through workshops, 

seminars, conferences, and other educational activities, YAKEM aims to engage 

a wider audience and facilitate the exchange of ideas and best practices in the 

creative and cultural industries. 

 

1.5 IZMIR UNIVERSITY OF ECONOMICS CREATIVE ECONOMY 

RESEARCH AND APPLICATION CENTRE (Türkiye) 

IEU+KREA, an integral part of the Izmir University of Economics, stands as an 

international centre for economic research and application, with a specific 

emphasis on culture and creative industries. The primary objective of the centre 

is to contribute to economic and social development, extending its perspective 
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from Izmir to the global arena. Its mission includes raising awareness among 

regions, organizations, and individuals regarding cultural and creative resources, 

aiming to unlock their full potential, including cultural heritage. The centre 

actively engages in research, providing policy recommendations in alignment 

with these goals. 

Situated at the heart of the creative economy, IEU+KREA adopts an 

interdisciplinary approach, offering a diverse array of research and applications. 

The centre's research spans over 10 sectors, all of which are rooted in creativity, 

exhibit strong interactions with other sectors, and yet maintain independence. The 

scope encompasses the development of digital creative talents, craftsmanship, 

creative entrepreneurship, and areas involving functional creativity such as R&D 

and innovation. IEU+KREA facilitates various activities, including research 

initiatives, publications, projects, business development, collaborations, 

consultancy, and training. 

IEU+KREA concentrates on sectors that drive economic and social 

transformation through the influence of the cultural economy and creative 

industries. The centre actively develops strategies, projects, and pilot practices 

directed at social change within these sectors. 

By reinforcing the intersection of Cultural and Creative Industries with key 

political and socio-economic actors across multisectoral priorities, IEU+KREA 

aims to expedite regional, national, and international development. 

 

1.6 ISTANBUL BILGI UNIVERSITY CULTURAL POLICY AND 

MANAGEMENT RESEARCH CENTER (Türkiye) 

Cultural Policy and Management Research Center (KPY) established by Istanbul 

Bilgi University (BİLGİ) in 2010 is one of the first research centers to conduct 

studies within the field of cultural policy and cultural management in Turkey.  

KPY’s objectives can be listed as conducting analyses and developing strategies 

and recommendations related to research-based applications with regard to the 

fields of cultural policy and management, to share these analyses and studies with 

all actors/stakeholders within the cultural field and working towards establishing 

educational and research collaborations both at the national and international 

level in order to advance knowledge sharing levels between the actors. 

KPY carries out research, training, and publications that would support the 

process of developing a democratic and participatory cultural policy in Turkey, 

advancement of a creative economy while conducting studies with the objective 

of knowledge generation, analysis, editing, assessment and ensuring prevalence 

for good practices fulfilling the function of a cultural observatory. In this context 

KPY publication entitled ‘Cultural Policy Yearbook’ is being prepared in both 

English and Turkish once a year. With these activities KPY not only aims to bring 
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current academic studies and the results of new research conducted both in 

Turkey and various parts of the globe but also enriching the opportunities of 

knowledge sharing between the private sector, public and civil society 

organizations and the arts communities as a result of these. 

 

1.7 PRATT INSTITUTE, SCHOOL OF ART, CREATIVE ENTERPRISE 

LEADERSHIP (USA) 

Pratt Institute is a world-class and internationally ranked college with programs 

in art, design, architecture, liberal arts and sciences, information studies, and 

leadership of creative and cultural enterprise. Pratt offers nearly 50 undergraduate 

and graduate degree programs. Pratt Institute provides the creative and cultural 

leaders of tomorrow with the professional knowledge and experience to make a 

better world.  

The Creative Enterprise Leadership (CEL) International Graduate Programs build 

on the vision of Charles Pratt. “Let the work done here be earnest and good… 

Work for the genuine and the true will sweeten and give courage to life.”(Charles 

Pratt, Founder’s Day Speech 1888) 

CEL graduates are able to design life-centered enterprise strategies that 

systemically and sustainably create economic value as they regenerate biosystems 

and contribute to cultural and community thriving worldwide. Our programs are 

multidisciplinary in design and collaborative in practice, informed by inquiry 

from the arts, design, business, data science, biology, anthropology and 

psychology. 

CEL’s vision is to develop leaders for emerging creative and cultural economies. 

Leaders who are confident in their ability to lead as if life matters. Able to 

leverage the power of creative and cultural enterprise to create caring economies 

that advance an equitable and sustainable world. Our values focus on 

sustainability, equity, climate action and attention to advancing the Global Goals. 

We connect creativity to strategy to innovation to create transformation. 

 

1.8 THE ESCALA INITIATIVE (USA) 

The Escala Initiative is a US-based non-profit organization that operates different 

programs in Latin America with the mission to provide women and other 

marginalized entrepreneurs with the tools to improve their lives. The Escala 

Initiative has designed, operated and financed 28 projects in 6 different countries 

aimed at helping entrepreneurs living in poverty access business education and 

reach their full potential. Although the programs have a wide reach, they are 

mainly focused on women and on strengthening communities that are closely 

related to cultural heritage sites.  
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The Escala Initiative´s main program is ESCALA - a Business School and 

Capacity Training Program that provides poor communities with the tools to 

establish, build, manage, and sustain locally-owned businesses in Peru and 

Mexico. ESCALA, the Spanish word for ladder and an acronym for Escuela de 

Negocios para la Conservación y Avance de Latino América, is designed 

specifically for marginalized entrepreneurs, almost all of whom are women, 

training them in skills such as the identification of potential markets, sales, 

procurement, accounting, and management. ESCALA offers a zero cost 8 month 

training program, as well as access to markets and access to finance support for 

selected low income entrepreneurs to help them successfully build a profitable 

business, creating a solution to the lack of economic opportunity in growing low-

resource communities. So far, Escala has benefited almost 2,000 micro 

entrepreneurs of which 99% have improved their business practices, 100% have 

increased their confidence levels and 89% have boosted their sales and 25% have 

grown their operations generating new direct employment. 

 

2. BACKGROUND 

The Rome Declaration, agreed upon on 30 July 2021 at Palazzo Barberini in 

Rome by all Ministries of Culture of the G20 countries, includes the intention of 

establishing "a G20 Network of Cultural Business Management Training 

institutions to strengthen the managerial capacities of cultural professionals and 

foster culture-driven economic and social development". 

Since then, the FONDAZIONE has been appointed by the Italian Ministry of 

Culture to act as the technical coordinator of the Network and to reach out to the 

institutes indicated by the various participating countries.  

After several online meetings and preliminary work, the institutions mentioned 

in Article 1 (hereinafter “the FOUNDING PARTNERS”) met in Rome for a 

three-day workshop to formalize a network of cultural and educational 

institutions based in the G20 countries, with a focus on training in the 

management of cultural heritage as well as cultural and creative industries. The 

institutions that attended the meeting and agreed to develop the aforementioned 

network are hereinafter referred to as the FOUNDING PARTNERS.  

 

3. EXPRESSION OF COMMITMENT 

3.1 The FOUNDING PARTNERS, signatories to this MoU, constitute the G20 

Cultural Business Management Training Network. It is agreed that, within the 

framework of this MoU, the term "Cultural Business Management" will 
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correspond to "Culture, cultural heritage and Arts Management & 

Entrepreneurship" in operational terms. The FOUNDING PARTNERS are 

committed to developing the network, collaborating with the existing networks 

and organizations engaging new partners (hereinafter referred to as the 

PARTNERS, indicating partners who adhere to the NETWORK but are not 

signatories of the present MoU), fostering continuous dialogue among all types 

of partners, devising new activities, and disseminating the network’s activities. 

For the eligibility criteria of the PARTNERS, please refer to Article 5. 

 

3.2 All FOUNDING PARTNERS and PARTNERS (hereinafter “the 

NETWORK”, indicating the collective entity encompassing both FOUNDING 

PARTNERS and PARTNERS and their common proceedings) commit to 

strengthening their efforts to develop joint educational and research activities, 

dissemination events, and pilot training actions within a sustainable development 

framework and in alignment with the 2030 Sustainable Development Goals, thus 

experimenting with innovative methods and teaching approaches. All actions will 

be implemented with an international approach, benefiting from dialogue and 

embracing diverse perspectives. 

 

 

 

4. AREAS OF ACTION AND COOPERATION 

4.1 The FOUNDING PARTNERS and PARTNERS recognize the benefits of 

coordination and cooperation for actions related to this MoU, as it will strengthen 

the efforts of all partners involved. 

4.2 The activities of the NETWORK established by this MoU shall encompass 

the following: 

a) Participation in a common learning community formed by the 

FOUNDING PARTNERS and PARTNERS, aimed at planning 

further steps of the NETWORK, defining common initiatives, and 

serving as a platform for debate and analysis in the field of 

sustainable development, culture and arts management and cultural 

heritage, coherent with the 2030 Sustainable Development Goals; 

b) Creation and implementation of an online free-access knowledge 

base on the above-mentioned themes; 

c) Planning and organizing of a teacher training module, either online 

or in presence; 

d) Implementation of pilot training actions on co-planned and co-

taught modules, either online or in presence. 
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4.3 The FOUNDING PARTNERS and PARTNERS will collaborate within the 

learning community to plan further common initiatives.  

4.4 Furthermore, the FOUNDING PARTNERS and PARTNERS will 

collectively take necessary actions to promote the NETWORK to their respective 

national political institutions and other institutions dedicated to Cultural Business 

Management in the G20 countries. Additionally, all FOUNDING PARTNERS 

and PARTNERS will work towards the sustainability of the NETWORK and its 

activities, by proposing fundraising possibilities to the FOUNDING 

PARTNERS. 

4.5 FOUNDING PARTNERS and PARTNERS may establish bi- or multi-lateral 

agreements, which will be regulated by specific acts. If FOUNDING 

PARTNERS and PARTNERS engage in joint projects without involving the 

entire NETWORK, they shall inform the Executive Board of such activities. 

4.6 For the year 2024, the Fondazione Scuola dei beni e delle attività culturali 

will continue in its role as the technical coordinator of the NETWORK. 

 

 

5. GOVERNANCE OF THE NETWORK 

 

5.1 Governance 

The governing body of the NETWORK is the Executive Board. The Executive 

Board consists of the FOUNDING PARTNERS, who have a permanent seat on 

the board. The Executive Board convenes at least twice a year, either in person 

or online. The participation of the FOUNDING PARTNERS in the Executive 

Board meetings is mandatory. In the event that physical attendance is impossible 

due to justified reasons or force majeure, FOUNDING PARTNERS may 

participate in Executive Board meetings online. The Executive Board shall create 

and approve its own Regulations, governing the Executive Board's proceedings, 

duties, operations, roles, and deliberations. 

 

 

5.2 Technical coordinator 

The Executive Board is responsible for formulating the selection criteria for the 

Technical coordinator. The Executive Board appoints the Technical coordinator, 

who serves a two-year mandate. The Technical coordinator manages the 

communication among partners, the circulation of documents, drafts the 

meetings’ agenda, reminds PARTNERS of their duties, serves as an operational 

secretariat of the NETWORK. 
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5.3 Membership 

As in Article 3, the NETWORK welcomes new PARTNERS from the G20 

countries. Prospective partners must be not-for-profit institutions with a record of 

research and training activities in the field of Culture, cultural heritage and Arts 

Management & Entrepreneurship. Prospective PARTNERS interested in joining 

the NETWORK must submit a letter of request, along with an activity report. The 

FOUNDING PARTNERS will evaluate the application submitted by prospective 

PARTNERS. 

 
 

6. COMMUNICATION 

 

6.1 The FOUNDING PARTNERS and PARTNERS shall acknowledge the 

NETWORK in all official reports, documents, and publications resulting from 

this MoU.  

6.2 The PARTNERS agree to establish a joint communication and visibility 

strategy for the management and publication of project-related communications 

products and actions, including those intended for social media and websites. This 

strategy will be defined collaboratively within the NETWORK. 

6.3 The FOUNDING PARTNERS and PARTNERS approve the visual identity 

created by the Fondazione Scuola dei beni e delle attività culturali for the meeting 

of the NETWORK in Rome in June 2023. The FONDAZIONE will provide all 

PARTNERS with the communication kit. 

6.4 FOUNDING PARTNERS and PARTNERS are welcome to state their 

affiliation with the NETWORK in their signatures, professional profiles, and in 

all activities related to the NETWORK.  

 

 

7. CONTRIBUTIONS OF THE PARTIES 

 

7.1 The FOUNDING PARTNERS and PARTNERS shall bear both the internal 

and external costs associated with the execution of activities related to the 

NETWORK. 

 

7.2 The contributions of the FOUNDING PARTNERS and PARTNERS, 

including terms, conditions, and the allocation of project expenses for the various 

phases of the NETWORK, shall be delineated in the documents to come, such as 

project-specific Agreements. These Agreements may not necessarily require 

endorsement from all PARTNERS. In the event that a specific PARTNER does 

not approve of an event or its associated expenses, individual PARTNERS may 

choose to withdraw from participating in that event without the obligation to 

contribute to the expenses of the event.  
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8. DURATION 

 

8.1 This Memorandum of Understanding shall come into force upon the signature 

of the FOUNDING PARTNERS and will remain in effect until 31 December 

2026.  

8.2 Any PARTNER may terminate its membership in this Memorandum of 

Understanding at any time with three months’ written notice to the Executive 

Board. Such termination shall take effect three months from the date of the notice. 

All procedures related to withdrawals will be defined in the subsequently agreed-

upon Regulations, mentioned in the Article 5.1. A member who withdrew from 

NETWORK partnership is no longer allowed to participate in its activities, access 

its resources, present themselves as a partner of the NETWORK, or use the 

NETWORK's sponsorship and its logo in their institutional activities. 

8.3 The extension of the duration of this Memorandum of Understanding may be 

agreed upon by the FOUNDING PARTNERS and the PARTNERS in accordance 

with Article 15 below. 
 

 

9. INTELLECTUAL PROPERTY 

 

9.1 Pre-existing intellectual property rights 

All pre-existing intellectual property rights or intellectual property rights 

developed independently of this MoU remains the property of the owning Party.  

 

9.2 Ownership 

The intellectual property and copyright of all documents and other outputs 

produced within the framework of this Memorandum of Understanding are 

jointly owned by all NETWORK partners involved. Any usage of these 

documents and outputs beyond the scope of the cooperation outlined in this MoU 

necessitates the unanimous agreement of all NETWORK partners. 

 

9.3 Licensing 

Unless otherwise agreed upon in project-specific Agreements by the 

NETWORK, all outputs of the NETWORK are distributed under the terms of the 

Creative Commons Attribution-ShareAlike 4.0 International License 

(https://creativecommons.org/licenses/by-sa/4.0/legalcode), which grants broad 

usage rights. These rights include reproduction, distribution, modification of the 

work or inventions, provided that proper attribution is given, a link to the license 

is provided, any modifications are clearly indicated, and the modified materials 

are distributed under the same license as the original content.  

 

https://creativecommons.org/licenses/by-sa/4.0/legalcode
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10. CONFIDENTIALITY AND PERSONAL DATA PROTECTION 

 

10.1 Confidentiality 

All NETWORK partners acknowledge that, by virtue of this Memorandum of 

Understanding, they may have access to and become acquainted with various 

innovations, processes, information, records, and specifications (hereinafter 

referred to as "Proprietary Information") owned or licensed by their respective 

counterparty. All NETWORK partners agree that they shall not disclose any of 

the aforementioned information, directly or indirectly, nor use it in any manner, 

either during the term of this Memorandum of Understanding or at any time 

thereafter, except as required in the course of their engagement with one another. 

 

10.2 Data protection 

All NETWORK partners, in adherence to their missions and institutional values, 

undertake to ensure special protection, in a reciprocal manner, to the personal 

data of natural persons, regardless of their nationality or residence. This 

protection should respect the identity, dignity, and fundamental freedoms of 

individuals in accordance with adopted standards regarding the processing and 

circulation of personal data, as outlined in Annex 1 attached hereto. All 

NETWORK partners will comply with the respective applicable accountability 

standards and implement consistent and appropriate safety measures, as well as 

suitable policies. 

Regarding the regulations specified in Regulation (EU) 2016/679 of the European 

Parliament and of the Council of 27 April 2016 on the protection of natural 

persons with regard to the processing of personal data and on the free movement 

of such data, and repealing Directive 95/46/EC (GDPR), which the 

FONDAZIONE is subject to, specifically articles 44-50 of the GDPR, the Parties 

declare: 

- They act as Joint Controllers concerning the processing of personal data of the 

participants in the activities covered by the Contract and for the purposes outlined 

therein. 

- The transfer of data to the FONDAZIONE is an essential element for the 

performance of contractual or pre-contractual measures requested by the data 

subjects. 

- Consequently, in accordance with Article 49 of the GDPR, the transfer of 

personal data to the FONDAZIONE is legitimate. 

Processing of personal data will be regulated by a specific “Joint controller 

agreement” drafted for each of the activities developed by the Network and 

signed by the Parties involved. 
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10.3 Legislative Compliance on Privacy and Personal Data Processing 

All parties have an obligation to comply with the legislation on privacy and the 

processing of personal data. The legislation applied will follow the nationality of 

the Technical Coordinators who will be appointed pursuant to the present 

Memorandum of Understanding. 

10.4 Breach of confidentiality and data protection obligations 

In the event of non-compliance with the obligations stated in Article 10.1, 10.2 

and 10.3 above, and in any case where confidential information or personal data 

of the individuals involved becomes fully or partially known to third parties due 

to the actions or negligence of either NETWORK partner, or if one of the 

NETWORK partners utilizes such confidential information or personal data for 

its own advantage, the responsible NETWORK partner shall be obligated to 

compensate for any damages and expenses incurred. 

 

 

11. INDEMNITIES AND WARRANTIES 

11.1. Limitation of Liability 

Each NETWORK partner is responsible for the damages caused to the other 

party, and no compensation liability can be imposed on other NETWORK 

partners for these damages. 

 

12. SEVERABILITY 

 

12.1 The invalidity or unenforceability of any particular provision of this 

Memorandum of Understanding shall not affect the other provisions and shall not 

relieve any of the parties from its obligations hereof.  

 

 

13. AMENDMENTS 

 

13.1 No amendment or other variation of this Memorandum of Understanding 

shall be effective unless it is in writing, is dated, expressly refers to this 

Memorandum of Understanding, and is signed by a duly authorized 

representative of each NETWORK partner hereto. 

 

13.2 Any amendments to this Memorandum of Understanding shall be 

incorporated as an integral part of this agreement and shall be binding upon all 

NETWORK partners involved. 
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13.3 Notwithstanding the above, any amendments made to this Memorandum of 

Understanding shall not alter the fundamental purpose and objectives of the 

original agreement, unless expressly agreed upon by all NETWORK partners 

involved. 

 

13.4 Any amendments to this Memorandum of Understanding shall be 

communicated in writing to all NETWORK partners within a reasonable time 

frame following their execution. 

 

13.5 This provision on amendments shall apply mutatis mutandis to any annexes 

or attachments to this Memorandum of Understanding. 

 

13.6 Any amendment or variation made in accordance with this Article 13 shall 

form an integral part of this Memorandum of Understanding and shall be 

construed as if it were originally included herein. 

 

 

14. ANNEXES 

 

14.1 Annexes are a substantive part of this Memorandum of Understanding and 

may be changed only in accordance with Article 13 above. 

 

 

15. RELATIONSHIP BETWEEN THE NETWORK PARTNERS 

 

15.1 Nothing in this Memorandum of Understanding shall deem either of the 

NETWORK partners as an agent of the other for any purpose whatsoever. Neither 

NETWORK partner shall have the authority or power to bind the other, act as an 

agent of the other, or enter into contracts in the name of, or create liability against, 

the other in any manner or for any purpose, except as expressly authorized in 

writing by the other party from time to time. 

 

 

16. APPLICABLE LAW 

 

16.1 The relationship between the NETWORK partners under this MoU shall be 

governed in every respect by the terms, rules, and conditions set forth within the 

MoU, in conjunction with all relevant principles of international law, including 

general principles of law. No other terms, rules, or laws of any jurisdiction shall 

be applicable. 
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17. DISPUTE RESOLUTION 

 

17.1 Amicable settlement of disputes 

Any dispute, claim or controversy arising out of or relating to this MoU or the 

breach, termination, enforcement, interpretation or validity thereof, including the 

intellectual property clause, the confidentiality and data protection clause and the 

determination of the scope or applicability of the agreement to arbitrate, shall be 

settled amicably by the NETWORK partners. 

 

17.2 Arbitration 

If the NETWORK partners are unable to reach an amicable settlement, any 

dispute between them, as referred to in Article 18.1 above, shall be resolved 

through arbitration in accordance with the Arbitration Rules (2012) of the 

Permanent Court of Arbitration (PCA), as follows: 

a) Request for Arbitration: Either party must submit a written request 

for arbitration within 30 (thirty) days of termination. 

b) Sole Arbitrator: Upon the request for arbitration, the competent 

organs of each NETWORK partner shall jointly appoint an arbitrator 

to settle the dispute, including the apportionment of costs. If the 

parties fail to agree on the selection of a sole arbitrator within sixty 

days after the request for arbitration, the Secretary-General of the 

PCA, acting as the appointing authority, shall appoint the sole 

arbitrator upon the request of either NETWORK partner.  

c) Place of Arbitration: The arbitration proceedings shall be conducted 

in Rome, Italy as long as the Technical Coordinator will be Italian; 

the place of arbitration will be contingent upon the registered office 

of the institution serving as the Technical Coordinator at the 

commencement of the arbitration. In the event that physical 

attendance is impossible due to justified reasons or force majeure, 

arbitration hearings may be held online. 

d) Language: The arbitration proceedings shall be conducted entirely 

in English. 

e) Applicable Law to the Merits of the Dispute: The arbitrator shall 

exclusively apply the terms, rules, and principles referred to in 

Article 16 above. No other terms, rules, or laws from any jurisdiction 

shall be applied in the arbitration proceedings. 
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18. LANGUAGE OF COMMUNICATION 

 

18.1 All communications in connection with this Memorandum of 

Understanding, including reports to be drafted under Article 6 above and their 

annexes, shall be in English. 

 

 

19. AUTHORIZED CONTACTS 

 

Fondazione Scuola dei beni e delle attività culturali (Italia): 

segreteria@fondazionescuolapatrimonio.it, 

culturaltrainingnetwork@fondazionescuolapatrimonio.it  

Institut national du patrimoine (France): charles.personnaz@inp.fr, marie-

christine.vigutto@inp.fr, sophie.seyer@inp.fr  

Fondazione Santagata (Italia): paola.borrione@fondazionesantagata.it  

Başkent University Creative Cultural Industries Research Center - YAKEM 

(Türkiye): ngider@baskent.edu.tr 

Izmir University of Economics Creative Economy Research and Application Centre 

(Türkiye): gozde.ceviker@ieu.edu.tr  

Cultural Policy and Management Research Center (Türkiye): 

ege.yazgan@bilgi.edu.tr     

Pratt Institute, School of Art, Creative Enterprise Leadership (USA): 

tgreene@pratt.edu  

The Escala Initiative (USA): xquerol@sector3svg.org  
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